




Supporter 
Opportunities



Electronic Branding 
in the Lobby of the 
National Housing Center 
in Washington, DC
Display your logo on the flat panel 
welcome screen in the lobby of the NAHB 
headquarters, where we host member 
leadership meetings along with a full 
calendar of housing-related, B-to-B and 
consumer events throughout the year. Be 
recognized as an NAHB supporter by the 
thousands of housing industry professionals 
and consumers who come through the atrium 
and attend National Housing Center events. 

NAHB Website Promotion
Prominently display your logo that links to your business website on the NAHB Industry 
Supporter page of NAHB.org. A link from the home page of NAHB.org takes visitors to 
the NAHB Industry Supporter page. Your logo placement on this page will be displayed 
under your support level.

L BP

L BP

NAHB Leadership Meetings Sponsor
The NAHB Chairman will recognize your support of the industry and our members at each 
of the three leadership meetings during the year. Each meeting features over 700 of the 
most engaged members at the pinnacle of their careers. NAHB member leaders support 
NAHB sponsors and recommend that members of their local home builders associations 
(HBAs) support NAHB sponsors. 

ACTIVATION INCLUDES

•	 Verbal recognition from the NAHB Chairman of your level of sponsorship 



Housing Economics Plus 
Subscription



L BP

LP



BP

President’s Council
NAHB Advisory Services hosts the NAHB 
President’s Council at the three annual 
leadership NAHB Chief Economist Dr. Robert 
D. Dietz will provide an up-to-the-minute 
virtual or in-person (schedule permitting) 
custom economic forecast for your company 
or your customers.

ACTIVATION INCLUDES

•	 Listed as sponsor in promoting  
all events

•	 Email promotion including your  
logo, company name and 
sponsorship before the event

•	 Your company name and logo  
on-screen during the events





Dedicated Email Promotion  
to NAHB Membership
Promote your product or service through a sponsored NAHB email 
sent to members. Email marketing is one of the most cost-effective 
direct marketing tools available. Target specific audiences to maximize 
response rates.

Educational Thought  
Leadership Session 
Position yourself as a thought leader as an education speaker working 
with NAHB EDU (education) and Structure Productions (NAHB’s video 
production studio). Thought leadership sessions can help differentiate 
your company from competitors as you demonstrate your expertise on 
industry topics without directly pitching your product. Our NAHB EDU 
team can help you with session topics.

*Questions are subject to NAHB approval and may be 

subject to edits to ensure better results.

P

P

P

Custom Survey
The NAHB Economics team researches all aspects of the 
industry to help you gain valuable insights into our members’ 
perspectives. You can supply up to 10 questions* for our team 
to provide an analysis of the results. If your company and NAHB 
agree to release results publicly, the final report recognizes 
your company as the research sponsor -- a gold-standard 
promotional opportunity.



NAHB Disaster Recovery Supporter
NAHB works closely with state and local home builder associations to 
meet the needs of members affected by natural disasters and to provide 
the resources to help them rebuild. Your support helps our disaster relief 
team provide immediate support quickly with simple necessities (food, 
water, tarps, generators) and the building materials needed to get our 
HBAs and members up and running. Disaster Recovery supporters can 
also provide materials and supplies, if appropriate.

SUPPORT INCLUDES 

•	
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Build 
with Us

John McGeary, SVP Business Development & Brand Strategy 
Email:  JMcGeary@nahb.org 
Phone:  202-266-8221

Lynn Margiotta, Vice President, Sponsorship & Advertising Sales 
Email:  LMargiotta@nahb.org 
Phone:  202-266-8685

Robin Habberley, Senior Director, Business Development 
Email:  RHabberley@nahb.org 
Phone:  202-266-8051

Mike Sutton, Senior Manager, Business Development 
Email:  MSutton@nahb.org 
Phone:  202-266-8690

Kim Friedman, Manager, Business Development 
Email:  KFriedman@nahb.org 
Phone:  202-266-8059

Cheryl Lewis, Manager, Business Development 
Email:  CLewis@nahb.org 
Phone:  202-266-8208

Amanda Schar�, Director, Business Development, Member Savings 
Email:  AScharff@nahb.org 
Phone:  202-266-8430

Sharon Salang, Manager, Member Savings Programs 
Email:  SSalang@nahb.org 
Phone:  202-266-8273

NAHB Contacts


