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COST OF BUILDING A GREEN HOME
SINGLE FAMILY BUILDERS AND REMODELERS

Builders and remodelers were asked about the cost of 

building green in the 2014, 2015 and 2017 studies, and, 

consistently, single family builders and remodelers have 

agreed that building green costs more than traditional 

home construction. However, the dramatic concern 

about higher costs reported in 2015 have subsided in 

2017, with double-digit percentage point drops for those 

who believe that green building costs increase overall 

construction cost  in excess of 10% or more. 

The most common perception of builders and 

remodelers is that building green tends to cost between 





https://analyticsstore.construction.com/smartmarket-reports/2015GreenHomesSMR.html








Drivers and Obstacles for Green Homes  

SINGLE FAMILY BUILDERS AND REMODELERS







Single Family Builders and Remodelers’ Obstacles to Increased Green Building Activity

Percentage who rated each obstacle as important in current study, and in studies published in 2015 and 2014 
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Renewable Energy and Net Zero Homes

DRIVERS FOR MORE NET ZERO HOME BUILDING
Single family builders were asked to rate the impact of several factors 

on their decisions to build net zero homes in the next two years, on a 

�ve-point scale from highly negative to neutral to highly positive. The 

chart at right indicates the percentage who reported a positive/highly 

positive in�uence from each of these factors.

Nearly all of the factors included in the study were considered to have 

a positive impact by more than three quarters of builders, suggesting 

the in�uence of several factors in driving the construction of net zero 

homes. 

�Q  � The highest percentage considered customer demand the most 
in�uential factor, as would be expected. 







https://analyticsstore.construction.com/
https://www.construction.com/
https://www.construction.com/products
https://www.construction.com/products/dodge-research-analytics
https://www.epa.gov/watersense
https://sweets.construction.com/



